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host : hybrid farm + tv

Rooftop garden : food 

CORE PREMISE
URBAN FARMING : Urban vision and objectives

The project Urban F.a.m.i.n 
( Urban Farming and Interactive 
Networks) investigates how 
architecture can become a 
parameter in the development of the 
future city. A city which will 
become self sufficient, adaptive and 
cyclical in its makeup. One which 
will grow but require less, one which 
will shrink but subsist with more.
To understand fully the possibilities 
of such an architectural parameter 

URBAN F.A.M.I.N 

FUTURE FARMING.

Architectural Parameters

Urban Vision

for the future city it is a necessity 
to understand it fully.
Understanding how architecture 
effects networks,interactions,the 
movement of people, the 
requirement for work, what work 
is, will prove its significance in the
regeneration and configuration of 
this ’future city’.
The architecture in this project 
investigates the possibilities of 
such parameters, weaving its way 
into present networks in the hope 
of creating new ones which will
become more beneficial than those 
preceding.

sustainability can be improved 
by the production of food in 
urban spaces, sourcing local 
foods and selling the produce 
of local farmers. However, 
global sustainability is still an 
issue.

Why so?

In essence sustainability 
cannot survive with out 
promotion, a promotion  
mainly through current media 
outputs.

The programme proposed will 
provide for the afore mentioned 
sustainable Future city. The 
project is centred around food 
cultures and media networks. 
It has become well known that 

through media outputs such as 
TV broadcasts, 
internet blogging and RSS Feeds 
such as Twitter

Fig 1.1 below provides a 
representation for the urban 
vision for the project. The red 
glow represents the hybrid 
scheme which acts as a ’host’ to 
the
surrounding green spaces 
promoting there actions of local 
growing to the wider city.

The ’public vote’ is the reason 
for the success of current TV 
shows such as ’American Idol’. 
They allow the user to feel they 
have an effect on the outcome . 
Combining public interaction 
and promotion through TV will 
ensure the success of this 
scheme within the cityscape.

Therefore the ’future city’ will 
require schemes constantly 
integrating methods of promotion. 
The urban vision for this project is 
to realise a hybrid scheme that 
produces its own food and has the 
capabilities to promote this action 
and the actions of local city 
growers in the city 

Rooftop garden : food 

Can urban farming provide and promote 
sustainabilty in the ‘future’ city in order to 
create a self reliant cycle ?

Strategy

To have urban green spaces which provide
food for the future city using the canal for water
and transport.
Controlling these spaces will be a central host 
which will promote the growing of food and strengthen
food and sustainable cultures within the city

Overall Question

Achieving the masterplan

Achieving the Strategy
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Masterplan

PromotionProvision

The strategy is only a success if it is possible 
to promote the provision of food to the city.

How to make promotion
             feasible

How to make the provision of
           food  feasible

Promotion Provision

The scheme’s activities 
must be ‘promoted’ to the 
whole city.

The scheme must efficiently
maximise the inputs to ensure 
large yields of food.

Radio
Tv Broadcasts
Internet
Ipod
Facebook

38 Years
13 Years
4   Years
3   Years
2    Years

Time taken by each media to reach 50 Million people

Using current media present 

how? how?

Promotion conclusion

Use the Internet and TV to promote
the scheme to the future 
city

Provision conclusion

Grow vegetables and fruit 
hydrophonically (the use of water)
with the possibility of 24hr growing 
maximizing yield output.

No need for cultivation
High yields
Constant quality
No loss of crop due to parasites or 
wind damage

The host

Urban f.@.m.i.n

In order to achieve the 
masterplan there must be a 
strategy. The strategy 
diagram Fig 1.3 tests the 
feasibility of the question,

Can urban farming provide 
and promote sustainabilty in 
the future city in order to 
create a self reliant cycle ? 

The diagram highlights the 
strategy to answer this will 
only be a success if it is 
possible to promote the 
provision of food to the city.

The lower half of the 
diagram provides evidence to 
reinforce the concept and 
produces to conclusions 
which form the programme 
outline.

Strategy Diagram

          ‘Future city’

Global Problems
: Peak Oil

: Global warming

: Clean water shortage

: Lack of Foods safety

: Poor urban infrastructure

Possible solution

 

Product + Distribution ( of that product)

Sustainable networks.

: Puts food where people live
: Reduces internal transport
: No need for importing

Urban Farming
Justification

All waste returns to 
the cycle so that there is 
no waste produced”

Gives the issue of
‘sustainabilty’ a physical form Brings regeneration into

 forgotten ecosystems

Reeducates society about 
the global problems.
Creates a culture ‘pushing’
 a firmer sustainable
understanding.

Advantages

By 2050 80% of people 
will live in cities. Food
must be sourced locally  
within the city

ProvidesWhy Urban Farming?
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Urban renewal

A sustainable city

food supply 

Stable infrastructure

Reduces Carbon fuels

Self Reliance

Can urban farming provide and promote sustainabilty
in the ‘future’ city in order to create a self 
reliant cycle ?

Overall Question

Cyclical Nature

Masterplan

Fig 1.2

Fig 1.3
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